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+
HOLIDAY SPICE 

The gorgeous governor’s 

mansion plus inspiration 

galore in our gift guide 

NEW YEAR, NEW YOU 

Expert help to shape up 

your mind and body

CHAMPAGNE! 

Hear, hear for getting  

into the holiday spirit 

SINGING PRAISES 

Sinfonia Turns 10!

MUSIC
A Fan’s Guide 

to the Greatest 

Shows in 

Northwest 

Florida
FESTIVALS

HOT

Award-Winning 

Artist Sam Hunt at 

Gulf Coast Jam 

T H E  E M E R A L D  C O A S T  M A G A Z I N E

$3.95 
AUG-SEP 2015
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BARE IT ALL

WE COME CLEAN ABOUT 

THE LATEST TUB AND 

SHOWER TRENDS 

GOING TO POT

LOCAL CHEFS TELL 

US WHAT THEY USE 

TO GET COOKING 

ART STOP

TAKE A TOUR OF 

AWESOME ART IN 

UNEXPECTED PLACES

Coaches
CoachesLife

� ese six mentors matter to

local student-athletes on

and off  the fi eld
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From Mike Martin’s Seminoles 

to Local Diamond All-Stars, our 

Boys (and Girls) of Summer 

Are at the Top of Their Game

7 GREAT 
FLORIDA 

GETAWAYS

2014 ‘BEST OF 

THE EMERALD 

COAST’ BALLOT
TECH & ART 

AT DIGITAL 
GRAFFITI 

14EC_JJ_PrudentialPenFed.indd   1

4/25/14   10:02 AM

001_Covers_EC-JJ.indd   1

5/14/14   11:19 AM
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CouplesCreative

Three husband-and-wife duos 

share the secret to successfully 

balancing work, love and life 

All you need to 

know to bring an 

A-list celebrity 

home with you

Michael Chou 

reveals just how 

chance became a 

delicious dream

Just Dance! 

These studios  

will put a kick 

in your step

MEET 
FLORIDA’S 

CHIEF EXEC  

Ron DeSantis 

and family get 

comfortable in 

Tallahassee

DOODLES 

ARE OFF 

THE CHAIN 

Designer dogs 

prove irresistibly 

fetching 

CLOTHES 

HELP MAKE 

THE BROKER 

Erin Oden’s 

stylebook has 

French accents

2019 BEST OF THE EMERALD COAST CAST YOUR VOTE IN OUR ANNUAL READERS’ POLL!

Home again, 

pair launches 

a signature 

restaurant

Brooke

&James
Come

Full
Circle

PROFESSIONAL PROFILES 

Dedicated business owners, 

service providers rise to the top+

SPECIAL REPORT  STUDER FAMILY CHILDREN’S HOSPITAL BENEFITS REGION

Physician 

powers 

through 

Parkinson’s

Author 

explores 

oyster  

culture

Musician 

creates 

intricate 

mandolins

Precocious students 

discover their strengths 

in quests for excellence

Pursuing 
Lofty 

Heights

NORTHWEST FLORIDA WEDDINGS:  YOUR BLUEPRINT FOR A PERFECT DAY

Florida Rooms

Fresh, breezy spaces 

where outdoors and 

and indoors 

go to meet

+
Objets D’art

Investing in creative 

works? Look to these 

artists, galleries 

and festivals

Gone South

Many decades ago, 

Nashville hit the beach 

and fell in lasting love

Owning It
Owning

PENSACOLA’S FIRST LADY 

EMBRACES BOLD LOOKS

$3.95 
APR-MAY 2018
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Reward yourself when the days

are long and the livin’ is easy

CANINE
THERAPY

PUPS RECHARGE

IN THE POOL

HIGHER
LEARNING

UWF’S FUTURE

IS BRILLIANT

PIER
REVIEWS

LIKE WALKING

ON WATER 

Raise

Your Glass

to Summer

BLACKBERRY & 

BLOOD-ORANGE 

SANGRIA

001_SinglePageCovers_EC17AS.indd   1
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FEB-MAR 2016
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DEAR
HEART

change — she sees it through.
Carol Carlan not only sparks
for the best part of Florida,
Inspired by her gratitude

LOW-COST

CHIC
Making the

Most of Flea

Market Finds

ORDER UP!

Our Svelte,

New Dining

Section is In

JUSTIN

GAFFREY

Artist Makes 

Waves With 

3-D Painting

COASTAL 

CALM
Beachside

Home Soothes

the Soul
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Fashion mavens 

express themselves 

through design

Raising the Barre: 

Ballet barre-based 

fitness is a kick

The 2014 votes are 

in for the Best of the 

Emerald Coast!

It’s autumn 

on the EC! 

Time to 

celebrate 

with fresh 

fall fashions, 

festive 
fetes, fitness 

trends and, 

of course, 

the Best of 

the Emerald 

Coast!

FAB
FALL

Bubba Watson’s conscience is his caddy

NORTHWEST FLORIDA WEDDINGS:  ADD ‘WOW’ TO YOUR DAY OF VOWS

ART MONTH  

SOUTH WALTON 

Collection of events 

celebrates the magic 

of creations — written, 

sculpted, painted  

and projected

GULFICANA 

Pulitzer Prize 

winner recounts the 

tumultuous history of 

an American sea

BEACHWEAR 

From tanks to bikinis to 

swim dresses, we’ve got 

you (sort of) covered

Musician’s 
path 

carries 
him 

beyond 

his gospel 
roots

NORTH POLE? 

NOT SO MUCH

Surfside Santas  

stay warm

ROLL OUT  

THE DOUGH 

Irresistible  

cookie recipes

 JOYFUL 

MEMORIES 

Stories from 

along our coast

holiday 

Season
of Toasts

Make your

gatherings cheery

and bright  

2018 

Holiday  

Gift  

Guide 

inside

fare

$3.95 DEC 2017-JAN 2018
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Golfer Invests in Future Generations 

Prayerful family decision benefi ts hospital

Championing Children

Championing Children

Bubba Watson’s conscience is his caddy

Beach Ball Drop

Attracts Throngs

’Tis the Season

for Festive Fashion
See Our Guide

to Gi� s Galore

001_SinglePageCovers_EC17DJ.indd   1
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$3.95 
APR-MAY 2017
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TIE DYE, CHOKERS ARE BACK

BLUE WAHOOS ROUND THE BASES

HOW CHARITIES TRANSFORM LIVES

OUR BIGGEST-EVER WEDDINGS ISSUE!

+

←

At South Walton’s 

many splendored 

ARTS FESTIVAL, 

exhibitors express 

themselves on paper, 

stages, canvases, the 

white walls of Alys 

Beach and more.

SOUTH WALTONART WEEK

001_SinglePageCovers_EC17AM.indd   1

3/10/17   9:45 AM

Underwater

Wonders
ACCOMPLISHED PHOTOGRAPHER KEVIN DODGE

BRINGS MARINE CREATURES INTO SHARP FOCUS

FASHION
PLATE

Chef Levi savors 

coastal lifestyle

FLORIDA
LOBSTER
Nothing goes

any better

with butter

STAGING
AREAS
Audiences kick 

back, chill at 

amphitheaters

NEXT 
IN LINE
Millennials

transform

world of work

PLUS 
Your 2016 Best of  

The Emerald Coast 

Reader Ballot  

is on Page 138

+

 AT THE
READY

JONESIN’ 

FOR JAZZ 

MOTOWN 

HOOKS 

UP WITH 

COASTAL 

INFLUENCES

And BABy 

MAkes eight 

Growing family 

readily adapts  

to adoption

the Best 

ice creAM 

It starts with  

a dairy herd  

in Marianna

LeArn 
& serve 

Community 

serves school 

as classroom

 MEET THE

     FEARLESS 

        FOLKS 

   WHO KEEP

     THE JUICE  

  FLOWING

NORTHWEST FLORIDA WEDDINGS:  YOUR BLUEPRINT FOR A PERFECT DAY

A MAN 
IN FULL

Kitty Whitney

Meet Sandestin’s 

biggest promoter

CATegory 5

Felines are central 

to PCB-based novel

Airing it Out

Brent Lane starts 

the day with a twang 

$3.95 
AUG-SEPT 2018

www.emeraldcoastmagazine.com A product of Rowland Publishing, Inc.

Fred Levin works hard, lives 

large, shares the wealth

Kitty Whitney+
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New festival  

will celebrate  

gifts of unsung 

musicians  

Songwriters
a high 
note for

2018  

BEST OF 

THE 

EMERALD 

COAST
results  
are in

THEY’RE SPOOKY  

SLEUTHS BY NIGHT 

Investigators tap into unseen world

LIVING BY THE  

DOCK OF THE BAY 

For some, there’s no place like boat

THE CENTER  

OF HIS UNIVERSE 

Rambling man landed in Seagrove 

$3.95 
APR-MAY 2015
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©2014 BHH Affi liates, LLC. Real Estate Brokerage Services are offered through the network member franchisees of BHH Affi liates, LLC.

Most franchisees are independently owned and operated. Berkshire Hathaway HomeServices and the Berkshire Hathaway HomeServices symbol are registered

service marks of HomeServices of America, Inc.® Equal Housing Opportunity.

Catherine Hicks

catherinefl ys@gmail.com

850-586-5301

Berkshire Hathaway 

HomeServices /

PenFed Realty

William Flynn

wmfl ynn@cox.net

850-428-2424

Berkshire Hathaway 

HomeServices /

PenFed Realty 

EXCLUSIVE Kelly Plantation 

GATED GOLF COMMUNITY

LET OUR TEAM OF EXPERTS HELP YOU WITH YOUR NEXT REAL ESTATE VENTURE.

403 Coleman Point, Destin, FL

$2,385
,000

Amazing Bay Views | Mediterranean Villa 5300 sqft

186’ of Waterfront with Boat Slip & Boat Lift

4Bedrooms, 3 Bath/2 Half Baths, 3 Car Garage

Gated Golf Course Community with Community Pool & Tennis 

24 Hour Security, Fitness Center,  walking trails & lakes, Stables

www.B
HHSP

enFed
.com  |  (850) 267-0013

7684 W County Highway 30A | Santa Rosa Beach, FL
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ADRENALINE JUNKIES GET HOOKED

ON THE GREATEST THRILL UNDER

THE SEA – SPEARFISHING

Getting to know 

some of the EC’s 

leading health 

care providers

A look inside 

Seaside’s 

‘Stairway to 

Heaven’

We serve up 

15 of our favorite 

sandwiches 

on the Coast

� e best of 

weddings — 

from coast to 

city to country

001-002_Covers_EC-AM-dv.indd   1

3/6/15   1:23 PM

LIONFISH
TAMER 

Drones target

invasive species

WRITERS

CONVENE 

Seaside hosts

poet laureate

WALDORFF

SAMPLER
Photographer

shares top shots 

CAST YOUR 

BALLOT 

Take part in ‘Best of EC’ poll 

+

FAVORITE

PASS TIME
Panama City’s jetties attract waves of surfers

$3.95 
JUN-JUL 2018

www.emeraldcoastmagazine.com A product of Rowland Publishing, Inc.
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Destin Fishing Rodeo

weighmaster regales

crowds at scales

with tales of the Gulf

Plus, Meet the 

Charter Captains

2017 

‘BEST OF
THE 

EMERALD 

COAST’
results 
are in

GRAZING

THE BAR

Daniel Ryland

helps aspiring

athletes reach

new heights

in pole vault

SAVING 

OUR SHORES

Nourishment 

projects reverse 

impacts of 

beach erosion

RAISING

THE CURTAIN
Opera

extends its

performances

to reach

student

audiences

in Pensacola

Looseon theBruce

$3.95 
OCT-NOV 2017

www.emeraldcoastmagazine.com A product of Rowland Publishing, Inc.
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NEW
WAVE

HIGH-END sportfi shing 

yachts test limits of  sportfi shing 

yachts test limits of  sportfi shing 

speed and range
yachts test limits of 

speed and range
yachts test limits of 

SNOWBIRDS

WHO NEVER

FLEW HOME

TOP CHEFS

NEED COMFORT

FOODS, TOO

DOING HUES:

WHY NOT 

GLOW FOR IT?

CREATORS

OF COASTAL

COUTURE

$3.95 
FEB-MAR 2017

www.emeraldcoastmagazine.com A product of Rowland Publishing, Inc.
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+
Metal Is 

His Medium 

Sculptor fashions 

curves of steel

Swept Off 

Their Feet 
Aerial yoga 

elevates 

students

Hurricane’s Silver Lining:

Michael brings people together

FOREHAND PROGRESS:  DESTIN PRODIGY CLIMBS PROFESSIONAL TENNIS LADDER

DRUMROLL, PLEASE … HERE ARE THE 2019 BEST OF THE EC WINNERS!

These sweet salads just 

say ‘no’ to sugar  

$3.95 
OCT-NOV 2019

www.emeraldcoastmagazine.com A product of Rowland Publishing, Inc.

LET US ENTERTAIN YOU

Your guide to this season’s

hottest tickets in town

FEELING CRAFTY

The sensational seasonal

brews worth falling for

MEET TEAM TAGGART

On and off the field, FSU’s 

football coach focuses on family

Sweet 
Harvest 
Salads
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+Pro design 

tips to save 

you time, 

money

Your guide to 

the hottest 

local bands

Providing 

hope for the 

homeless

Award-
winning 
women you 

should know

Celebrating 
eC Magazine’s 

15th anniversary

things we 

love about 
the EC

150

$3.95 
FEB-MAR 2018
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MASTERS 

OF THE FLIES 

Anglers’ creations 

fool fish in water 

salty and sweet

MARRIAGE  

RENOURISHMENT 

Couples renew  

vows where the Gulf 

 meets the shore

MARVELING 

AT THE HEAVENS 

Astronomers 

explore worlds 

beyond our own

+
Inside: 

Merrymakers,  

It’s Your Season 

Spring erupts 

in a flurry of 

festivals
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IT’S TIME YOU GOT 

YOUR STAND-UP 

ACT TOGETHER

Paddleboards are coming in waves as 

water-lovers fi nd a new way to bond 

with the Gulf and its currents

THE SEASON 

FOR LEISURELY 

PURSUITS

HAS ARRIVED 

A GUIDE TO 

GRILLING

EXPERTS SHARE 

THEIR SECRETS

CREATIVE 

GENIUS

ARTIST HONES 

HER CRAFT

+
2017 BEST OF THE 

EMERALD COAST

CAST YOUR VOTE

IN OUR ANNUAL

READERS’ POLL!

001_SinglePageCovers_EC17JJ.indd   1
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Celestial
Space

ARTIST CREATES 

WATERSOUND HOME NO 

ONE WANTS TO LEAVE

GRAND
OPENINGS
We present

doors galore

you will adore

CITIZEN
OF STYLE
Her boots

are made

for beachin’

PETS’
PEEVES
Animals work

to master

their owners

ROCKETT
MAN
Magician wins

over crowds

with flair

OUT OF
WATER
What to do

when sea life

hits beach

TOUR DE
FRANCE
Countryside

captivates

bicyclists

UP IN
SMOKE
Fine cigars

always spark

conversation

BETTER 
LIVES
Charities turn gifts 

into results

PLUS 
We get you  

ready for  

the holidays

Joyful
Sounds

Choirs and musicians unite their 

audiences in spirit of celebration

+

 AT THE
READY

JONESIN’ 

FOR JAZZ 

MOTOWN 

HOOKS 

UP WITH 

COASTAL 

INFLUENCES

And BABy 

MAkes eight 

Growing family 

readily adapts  

to adoption

the Best 

ice creAM 

It starts with  

a dairy herd  

in Marianna

LeArn 
& serve 

Community 

serves school 

as classroom

 MEET THE

     FEARLESS 

        FOLKS 

   WHO KEEP

     THE JUICE  

  FLOWING

$3.95 
OCT-NOV 2016
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INSIDE 
THE LINES

Kick back with 

crayons and chill

 CRAFT BEERS

Along the coast, 

mugs runneth over

CARVING

LESSON
Make your pumpkin

‘gourdeous’

FIRE PITS

ARE HOT
Every back yard 

needs a fl ame 

feature

THE AIR COOLS, POLITICS HEAT UP,

FESTIVALS FILL THE CALENDAR, AND WE UNVEIL

OUR BEST OF THE EMERALD COAST WINNERSBrilliant!
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Tap into Emerald Coast 
Magazine’s Brand Footprint
One custom plan for you with many touch points
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Shrimpin’ 

Freedom-loving
holdouts  
still ply

our area’s bays
and the Gulf
for paydays

For a Livin’

A scary movie freak
lists her Top 5 flicks

Best of the Emerald Coast:
The results are in! 

Singer Laura Vida
finds new inspiration

EMERALD COAST MAGAZINE For over 24 years, Emerald Coast Magazine has connected its 
advertising partners to our readers through dynamic multimedia 
platforms. Whether you’re interested in print, events, digital, social 
or special sections, Emerald Coast Magazine can customize a program 
to attract your desired audience and create an innovative campaign 
that aligns your brand with ours.

Emerald Coast Magazine has a verified and qualified distribution 
and circulation model where we guarantee we are reaching a 
vertical market of consumers with pre-qualified upper-class 
household income.

Emerald Coast Magazine has a reach of more than 4,300,474 
impressions annually across our multimedia platforms. We connect 
our readers with the content they desire in every format that suits 
their lifestyle. They are loyal, engaged and influential.

PRINT

158,796
Annual Circulation  
(bi-monthly)

Direct mailed to select upper-income homes in Destin, Fort 
Walton Beach/Shalimar, Niceville/Bluewater Bay, Miramar 
Beach, Santa Rosa Beach, 30A, Pensacola, Panama City 
and Panama City Beach. Sold through subscriptions and on 
newsstands, including Barnes & Noble, Books-A-Million, local 
book stores and reaches thousands of tourists and visitors 
through our extended distribution model. 

Reaches thousands of visitors/tourists through exclusive 
in-room hotel distribution at The Henderson, Oyster Bay Hotel, 
Sandpiper Vacation Rentals 30A and more.

SANCTUARY
WELCOMES
WILD CATS

ADVOCATE 
UNITES 

HISPANICS

STUDENTS
CHOOSE
AMERICA

B E ST O F T H E E C R E A D E R S P O L L : T H E R E SU LT S A R E I N !

Muralists add a new dimension  
to event honoring top businesses

An Artful 
Celebration



EMERALDCOASTMAGAZINE.COM  3

ONLINE

EVENTS

E NEWSLETTERS

Best of the Emerald Coast

Pinnacle Awards

Exclusive issue Pop-Up Parties

Community engagement and 
sponsors of over 15 local events

7,686 
Subscribers

232,808 
Annual Pageviews on  
EmeraldCoastMagazine.com

37,315
Digital flipbook impressions

SOCIAL

3,734,120 
Annual Impressions

137,435
Impressions

2,478,465 Impressions

30,872 Engagements

3,939 Clicks

13,117 Fans

403,036 Impressions

11,070 Engagements

8,063 Followers

37,770 Impressions

812 Engagements

7,631 Followers

814,849 Engagements

Statistics above based on a 12-month period from Jan. 2023 to Dec. 2023.
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**  Terms: Please submit payment via check mailed to P. O. Box 1837, Tallahassee, FL 32302 or visit Rowland.Apps.Maghub.com to pay with credit card. A convenience fee of 3% will be charged for card 
payment requests and 1% for ACH transactions if the invoice or payment is $3,000 or more which will be billed on an additional invoice. A late fee of $100 will apply for materials submitted after deadline; 
billed upon publication net 30 days; finance charge of 1.5% per month will apply to accounts not paying within billing terms.

Best of the Emerald Coast event celebrates the community’s best of 
the best as voted by our readers. The winners will be on display for 
an evening of food, fun and entertainment. Sample from the best 
restaurants, shopping and businesses on the Emerald Coast.

Brand your company with some of the most exclusive events the Emerald Coast has to 
offer through sponsorship opportunities. Take advantage of unique exposure for your 
brand or services through print, digital, social media, videography and event attendee 
experience. Additional information available upon request.

Online Ads Print Ads

FULL COLOR (Per issue)
Full page
1/2 page
1/4 page
1/8 page

PREFERRED POSITIONS (PER ISSUE)
Cover/2-Page Gate Fold
Inside Front Cover/2-Page Spread
2nd Spread in Front Section
3rd Spread in Front Section
Inside Back Cover
Back Cover
Two Page Spread
Next to Table of Contents/Publisher or Editor Letter
Page 2
Page 3

DIGITAL VISIBILITY
E-Newsletter
Digital Sponsor Article

SOCIAL MEDIA

Facebook Post

Twitter Post

Instagram Post

Pinterest Post

LinkedIn Post

ONLINE ADS
Online Ad (300 x 600)
Online Ad (Feature Gallery)

Online Ad (300 x 250)

Wallpaper
Pushdown
Sidekick
Top Ad Pushdown
Expandable
Header
Footer

NOTES
Barn Door/Gate Fold/Centerfold/Insert/Polybag
(quote upon request)
Other special positions: Add 15% for guarantee
Click-through on digital magazine flipbook included.

Presenting Sponsor
Gold Level Sponsors
Silver Level Sponsors
Bronze Level Sponsors
Media Sponsors
Supporting Sponsors

FOR INFORMATION OR TO RESERVE SPACE, CONTACT ADVERTISINGINQUIRIES@ROWLANDPUBLISHING.COM
1932 Miccosukee Road • Tallahassee, FL 32308 • 850.878.0554 • Fax 850.807.5037 • rowlandpublishing.com

¼ PAGE
3.8125" x 4.875"

⅛ PAGE
3.8125" x 2.3125"

½ PAGE V
3.8125" x 10"

½ PAGE H
7.875" x 4.875"

2 PAGE SPREAD
18" x 10.875" (TRIM SIZE)

18.25" x 11.125" (BLEED SIZE)
17.25" x 10" (LIVE AREA)

FULL PAGE
9" x 10.875" (TRIM SIZE)

9.25" x 11.125" (BLEED SIZE)
7.875" x 10" (LIVE AREA)



Native Advertising Opportunity 
Sponsored Content

Be a part of the club! Inquire to see if you qualify to take advantage of partnering with Emerald Coast 
Magazine through our native sponsored content campaigns. Our top writers and content creators 
curate a list of approved partners to participate in our content studio. This fully integrated content 
program leverages Emerald Coast Magazine’s audience across all platforms.

Included Elements:
Native sponsored content in Emerald Coast Magazine

In-feed banner on EmeraldCoastMagazine.com

Dedicated domain on EmeraldCoastMagazine.com

Traffic Drivers/Impressions

E-blast inclusion

Social Media

Content Channels
Events

News & Culture

Food & Drink

Home & Garden

Life & Style 

Travel & Outdoors
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Editorial Themes and  
Special Sections

FEBRUARY–MARCH

HEALTH AND FITNESS
Fitness trainers will always emphasize strength, conditioning and endurance, but for leading trainers 
along the Emerald Coast, “longevity” has also entered their vocabularies. How do they advise people 
to go about achieving long, robust, active lives? Plus, a look at the importance of healthy relationships 
with food.

Special Advertising Sections: Women’s History Month

APRIL–MAY

ARTS/TRAVEL
The lives of communities are enriched by the creative talents of artists, musicians, writers and stage 
performers. Organizations such as the Pensacola Little Theatre, the Cultural Arts Alliance of Walton 
County and the Bay Arts Alliance maintain and expand access to the arts via projects that transform 
cityscapes and events that welcome large crowds.

Special Advertising Sections: Best of the Emerald Coast Ballot, Gift Guide

JUNE–JULY

EMTS
We explore the challenges faced by emergency medical technicians every day of their work lives. Veteran 
EMTs talk about the rewards of the profession and newcomers describe what appeals to them about 
service as a first responder. Emerald Coast residents express gratitude for the differences EMTS made 
in their lives.

Special Advertising Sections: Medical Profiles

AUGUST–SEPTEMBER

LITTLE THEATERS 
People love stage productions as evidenced by shows conducted throughout the Emerald Coast at 
venues including the Kaleidoscope Theatre, the Martin Theatre, the Rep in Seaside, the Emerald Coast 
Theater Company and the FWB Stagecrafters. What is involved in staging productions that rely heavily 
on volunteers?

Special Advertising Sections: Professional Profiles

OCTOBER–NOVEMBER

ENVIRONMENTAL RESTORATION
Along the Emerald Coast, private and corporate landowners are working to restore longleaf pine forests 
that once blanketed the Southeast. In bays and estuaries, oyster reefs are being built as a healthy way 
to armor shorelines. And efforts are being made to rid the area of invasive species that overtake native 
flora and fauna.

Special Advertising Sections: Best of the Emerald Coast Winners

DECEMBER–JANUARY

HOLIDAYS
For hundreds of years, winter holidays have served to bridge the chilly divide between harvest season 
and spring renewal. They have brought about enduring cultural celebrations and family traditions that 
revolve around prized possessions and treasured recipes. But that’s not to say that something new 
can’t be added. We offer ideas.

Special Advertising Sections: Holiday Gift Guide, Legal Elite and Financial Planning
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Their
Turn

Specially abled women
take the stage

FOLKSINGING DUO 
BUILDS COMMUNITY 

OF MUSICIANS 

VETERAN COPS  
TAKE FRESH LOOKS  

AT COLD CASES

BEAT THE HEAT 
WITH A COLD BREW 

THIS SUMMER 

of
WOODS

Craftsmen’s lathes, steady hands 
produce intricate showpieces

ART

SANCTUARY
WELCOMES
WILD CATS

ADVOCATE 
UNITES 

HISPANICS
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AMERICA

B E ST O F T H E E C R E A D E R S P O L L : T H E R E SU LT S A R E I N !
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An Artful 
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What Our Partners 
Have to Say

“CONGRATULATIONS 
ON YOUR 20-YEAR 

MILESTONE. YOU HAVE 
HELPED US BUILD THE 
E.F. SAN JUAN BRAND, 
AND IN THE PROCESS, 

WE HAVE BUILT AN 
ENDURING PARTNERSHIP. 

BEST WISHES FOR 
CONTINUED SUCCESS.” 

EDWARD A. SAN JUAN 
E. F. SAN JUAN, INC. 

YOUNGSTOWN

I am honored to say that Emerald 
Coast Magazine, the Rowland 
Publishing team and Best of the 
Emerald Coast have been a part 
of my life since the day I started 
my career 12 years ago. I applaud 
this incredible organization for 
how much they’ve influenced 
our community over the last two 
decades and helped pioneer the 
magazine industry in the region.”
Marcia Hull 
Mattie Kelly Arts Foundation 
Destin

 “ Each time Emerald Coast Magazine hits my mailbox, the best part is always taking 
in the cover. The diverse imagery and cool colors pull me in, but the slightly gritty 
feel is what reassures me that this edition, like all the ones before, will truly 
capture life on the Emerald Coast.” 

LESLIE MOLAND, WHITE-WILSON MEDICAL FOUNDATION, CHOCTAW BEACH

GOOD, LOCAL JOURNALISM IS CRUCIAL FOR ANY COMMUNITY, 
AND EMERALD COAST MAGAZINE AND ROWLAND PUBLISHING 
ARE TERRIFIC PARTNERS IN HELPING MAKE NORTHWEST 
FLORIDA THE VIBRANT, CARING COMMUNITY THAT WE LOVE.
David Demarest, St. Joe Hospitality, Panama City

Emerald Coast Magazine has proven to be a successful vehicle for awareness and promotion of 
my clients. Through advertisements, editorials and digital awareness, my clients have seen a 
direct response from advertising. From selling the home they featured to an uptick in restaurant 
sales, Emerald Coast Magazine offers a detailed look into all things Emerald Coast. 
Jessica Proffitt, President, Proffitt PR
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TOO OFTEN
NEGLECTED:
SUCCESSION

PLANNING

SHIPBUILDER
EXPANDS

OPERATIONS
WITH TRIUMPH

FUNDING

BUSINESSES,
FLORIDA STATE

COMBINE TO
LURE TALENT

County administrator
Vince Long credits
his team in garnering
international recognition
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GETS
NOTICED PINNACLE  
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WINNERS  

FOR 2022  
PROFILED
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2023–24   Tallahassee Newcomer              1

T H E  C A P I TA L  C I T Y ’ S  P R E M I E R  R E S O U R C E  G U I D E
NewcomerTALLAHASSEE

YOUR GUIDE TO SCHOOLS, PARKS, SHOPPING, DINING, HEALTH CARE PROVIDERS, MUSEUMS, VENUES AND MORE

2 0 2 3 - 24

M E D I C A L  L I ST I N G S  O R G A N I Z E D  BY  S P E C I A LT YPHYSICIANS

&
Physicians

Medical
2023–24

GET ACTIVE WITH 
PICKLEBALL

HEALTH CARE  
FROM THE HEART

TMH PROVIDES  
75 YEARS OF CARE
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COASTAL  
HAPPENINGS  

Along the Emerald Coast

PRESERVING
CATCHES IN INK

Waterfront artist
is a fish responder

Where the water 
meets the sand,  

the chillin’ is easy

RelaxRelax
&&  RestRest

VO L .  23 .  FA L L / W I N T E R  2 0 23

Sophistication
Sleek

in Alys Beach, Florida

Discovering  
the Coastal  

Town 
OF CAPE TOWN,  
SOUTH AFRICA

Sandestin  
Golf and 

Beach Resort®  
AN UNMATCHED 

LIFESTYLE

Home Market 
Trends  

ON FLORIDA’S  
GULF COAST  

A Longtime  
Local 

SHARES HIS STORY  
AND TALENT

H I L T O N  S A N D E S T I N  B E A C H  M A G A Z I N E  { 2 0 2 3  E D I T I O N }

HiltonSandestinBeach.comVisitPanamaCityBeach.com

REAL.FUN.BEACH.
V A C A T I O N  G U I D E  2 0 2 3

INSIDE SCOOPEverything you  need to plan your PCB itinerary

ParadisePCB
Pristine beaches, coastal cuisine 
and adventures for everyone

PUBLICATION BROUGHT TO YOU BY  
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SANDESTIN® REAL ESTATE

WINTER–SPRING 2024
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SANDESTIN® SUNSETSof

SANDESTIN® 
THROWBACK

Christmas 1984 
brought gift of love

SPA LILLIANA
New director elevates 

luxury oasis

LIFESTYLE

Fall/Winter 2023
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YOUR GUIDE TO THE 55TH ANNUAL

2023Springtime
THE OFFICIAL 2024 GUIDE TO 
FLORIDA’S CAPITAL REGION

200 Years 
of Ambition

Historic Capital City 
Celebrates Its Bicentennial
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GETAWAY
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